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INTEGRATED
DESIGN
SOLUTIONS

CLIENT

Canadian Retransmission Collective

OBJECTIVE

To create a bilingual Biennial Report summarizing successes over the past two years, outlining new initiatives,
and looking into the future as well as providing promotional and explanatory material for potential affiliates.

PORTFOLIO
SOLUTION

PRAISE

7.5” x 11”, 32 page (self-cover), recto-verso Report in full colour.

“We have a diverse audience, a complex set of messages, and a need to publish materials in
both official languages. Chris always produces work of the highest quality that communicates
effectively. It’s a great pleasure to work with him and rely on his high standards.”
Carol Cooper, President & CEO - Canadian Retransmission Collective
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Retransmission rights began as an idea: the simple but powerful notion
that film and television producers should be compensated when their
works are picked up by satellite, cable, or other telecommunications
companies from broadcast signals and retransmitted to subscribers
who live outside the normal over-the-air reach of these signals.

With skilled and committed human resources and a smart, sound infrastructure in place, the CRC consistently meets the needs of our affiliates,
year after year.

Why choose trees
as our theme?

In September 2017, as I write this letter to you – more than 27 years
after the Canadian Retransmission Collective was founded – retransmission
rights and associated royalties are well established. But the world in which
h
we operate has changed.

From humble
beginnings,
a sustainable
ecosystem.

A shift in viewer behaviour is at the heart of the most recent change.
People now watch programs from a proliferating range of platforms on an
ever-changi
h
ing array off devices.
d i
A a result
As
lt – and
d for
f the
th first
fi t time
ti
– the
th
number of subscribers
s
to traditional broadcast television services has
slightly dec
clined.
At the same
e time, millions of Canadians continue to subscribe to and
deeply value the programs they watch on over-the-air broadcast signals.
In this chan
nging climate, the CRC’s job remains the same: to ensure that
royalties refflect that value and are paid to program rightsholders by the
companies that sell those services.
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complex,
challenging,
changing

This biennial explores how the foundation we created many years ago
(including leadership and infrastructure) serves us well in today’s brave
new world. And the report’s theme – the journey from seed to sustainabilitty
– echoes ou
ur maturation as an organization that is both responsive and
proactive, all
a while delivering on our original mandate of maximizing
royalties and distributing them promptly.
The industrry is entering a new era. And the CRC is ready.

Designing
for a
resilient
future.

Carol Cooper
President & CEO

Tariff Certification
Ta
Our last
O
l t biennial
bi
i l shared
h d news off our big
bi wiin: the
th 2009-2013
2009 2013 tariff
t iff would
ld
increase the CRC’s share from 12.03% to 14.85%, or approximately
$3 million more each year. The news came
e at the end of 2013, and
retroactive royalties were collected and distributed in 2014 and 2015.
The Copyright Board has not yet certified a tariff for 2014-2018. The
2013 tariff rates and allocations have been
n extended on an interim
basis and will remain in force until a new tariff
t
is in place.

Just as our Canadian verdant
spaces are expansive and
diverse, so too are the rightsholders we represent – f lm
and television producers from
across Canada and around the
world who have the right to
co lect retransmission royalties.
S nce incept on the CRC has
represented more than 7 000
r ghtsholders in 32 countries.
CRC affiliates include independent Canad an program
producers, producers of
programs shown on Public
Broadcast ng Service (PBS)
and Réseau France Outremer
(RFO) educational TV
producers in Canada (except
Télé-Québec), all foreign
producers and broadcasters
outs de North Amer ca and
producers of mus c v deos used
in Canadian programs The CRC
represents U.S programs on y
when they are retransm tted
on a PBS station or RFO.
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tariff,
allocation,
distribution

$ 14,929,088
2,551,677
46,993

2015

$ 11,432,185
3,142,094
88,287
14,662,566

17,527,758
Investments

Royalties payable to rightsholders
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Statement of Royalties Payable
to Rightsholders

Audited Financial Statements

Royalties payable to rightsholders,
beginning of year

Year ended December 31, 2016,
with comparative information
for 2015

6,557,513

3,181,300

Long-term royalties receivable

transparent,
consistent,
accountable

333,870

328,668

65,819
$ 21,108,747

108,528
$ 21,657,275

$

643,265

20,465,482
$ 21,108,747

$

580,892

21,076,383
$ 21,657,275

2016

Royalty revenue
Interest income

Transfer from operations
Advances to affiliated representatives
Royalties payable to rightsholders,
end of year

Expenses:
Advertising
Amortization of capital assets
Bank charges
Computer
Data acquisition
Insurance
Office
Printing and stationery
Professional fees
Rent
Salaries and contract personnel
Tariff-related
Telephone
Travel and entertainment

$ 16,299,556
377,644
16,677,200

23,878
59,264
3,853
39,153
70,953
12,692
37,698
16,801
51,024
96,599
544,515
384,950
9,956
31,480
$ 1,382,816

17,771
57,988
4,635
35,156
76,005
12,412
38,225
63,106
54,517
94,822
541,846
515,946
8,380
20,256
$ 1,541,065

I T PAY S T O B E L O N G

Stephen Ellis

Transfer to royalties payable
to rightsholders
2015

$ 21,076,383

$ 24,442,418

14,828,525

15,136,135

Unallocated revenue

14,828,525
(14,828,525)

15,136,135
(15,136,135)

12
$

--

$

--

13

experienced,
committed,
effective

Carol Cooper
President & Chief
Executive Officer

Menka Domotor
Manager, Accounting

Sharon Hicks
Assistant Manager,
Accounting

CRC Staff
(15,181,825)
(257,601)
$ 20,465,482

(18,228,019)

seasoned,
principled,
respected

Eric Birnberg

John Vandervelde

Reynolds Mastin

CHAIR

VICE CHAIR

TREASURER

SECRETARY

Executive Committee
Finance Committee
RocketFuel Media Inc.
President

Executive Committee
Finance Committee
Finance Committee
InterMedia
High Park Entertainment Finance Corp.
Inc./Behind the Scenes Managing Director
Services Inc.
Principal

Marla Boltman
Halfire Entertainment
Vice President,
Business & Legal
Affairs and Operations

Tom de Lange
Association for the
International Collective
Management of
Audiovisual Works
Managing Director
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Elected at the Annual General
Meeting, January 26, 2017

(274,151)
$ 21,076,383

I T PAY S T O B E L O N G

Vanda Macura
Special Projects
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Canadian Media
Producers Association
President & Chief
Executive Officer

Erin Finlay
Executive Committee
Finance Committee
Canadian Media
Producers Association
Chief Legal Officer

CRC Board of Directors

Our auditors are KPMG LLP Chartered
Accountants. As an affiliate of the CRC,
complete audited financial statements are
available to you upon request.

Grace Lo
Assistant Manager,
Affiliate Relations
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Source: Communications Monitoring
Report 2016 ISBN 2290 7866 Canadian
Radio television and Telecommunications
Commission (CRTC
C)

2015

$ 15,908,534
302,807
16,211,341

Net revenue generated
from operations

2016

Royalties distributed

Like trees, the CRC is an
integral part of a complex and
ever changing landscape. The
change that gets ample med a
attent on – trad tional cab e and
satellite subscr bers cutting the
cord – is on our radar. It is true
that numbers have declined
but only slightly From 2013
to 2014, BDU subscribers
decreased for the first time by
0 98% or 112 759 subscr bers.
The follow ng year the drop was
1 38% or 157 922 subscr bers.
However, with near y 11 million
subscr bers across the country
(representing 78% of Canadian
households), and with
Canadians watching 27.2 hours
of traditional over-the-a r TV per
week, it’s clear that subscribers
value those services and
programs and retransm ssion
royalt es will continue well
into the future.

Statement of Operations
2016

Liabilities
Current liabilities:
Accounts payable and
accrued liabilities

Human soc et es have long
relied on them to provide refuge
from the e ements, but trees
play a role far beyond lumber
and shade Canada’s A gonqu n
First Nat ons, for instance,
turned the sap from maple
trees nto a source of delic ous
syrup and sugar, and the maple
leaf became an important
design motif n the r beadwork.

C A N A D I A N R ETR A N S M I S S I O N C O L L EC TI V E

Balance Sheet

Capital assets

During 2015 and 2016, an extensive written case to increase the royalty
rate was filed jointly by the CRC and the otther Canadian collectives, and
presented through a series of experts and witnesses
w
in four sessions over
10 months. The case supported a rate incrrease: from 98 cents per subscriber per month to $2.38 over five years (2014-2018). Retransmitters
argued for the opposite, saying that royaltie
es should remain at the current
level of 98 cents per subscriber. Attempts by the collectives to negotiate
a settlement with the retransmitters have failed. The case is now in the
hands of the Copyright Board, with no clea
ar timeline for their decision.
(For more about the Copyright Board, pleasse see page 9.)
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Assets
Current assets:
Cash and cash equivalents
Royalties receivable
Sundry receivables and
prepaid expenses

Tariff Rate
Ta
The interim tariff has confirmed the royaltyy rate for the largest retransmitters at 98 cents per subscriber per mon
nth.

The
capacity
to respond.
And evolve.

Tariff Allocation
An interim tariff has confirmed the CRC’s share of royalties at 14.85%.
The percentage of royalties each collective receives is stipulated in an
agreement negotiated among the collectives, which expired on December
31, 2015. Work to determine allocation for 2016-2018 is underway.
Two of the collectives – FWS, representing major league sports and CCC,
Tw
representing large U.S. rightsholders – have initiated a viewing study to
formally evaluate the allocation of royalties amongst collectives (the CRC
conducted its own study for the last tariff). When the results of this study
are published, the collectives will discuss whether its findings can be used
d
as a basis for settlement discussions or whether the results will need to
be litigated before the Copyright Board.
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IT PAYS TO BELON G

Trees provide more
than shelter.

About Tariffs
T
The Copyright Board of Canada sets the tariff – the rate per subscriber we
can collect from retransmitters. The Board also determines the allocation
of royalties to the nine sanctioned collectives in Canada, of which the CRC
C
is one. Ta
Tariffs are set for a specified period, typically five years, and are
intended to be fair and equitable for both copyright owners and users
of copyright-protected works.

In 2017, Canada turned 150.
Though a predominantly urban
nation (85% of us now live
in cities) our ce ebrations
included the landscape that
binds us (nearly 50% of
Canada s forested represent
ing approximately 10% of the
world’s arboreal territory).

Claude Joli-Coeur
Executive Committee
Finance Committee
National Film Board
of Canada
Government Film
Commissioner and
Chairperson

Gregory Kane, Q.C.
Executive Committee
Finance Committee
Dentons Canada LLP
Counsel

Mark Le Blanc
The Ontario Educational
Communications Authority
General Counsel

Katherine Lauderdale
Public Broadcasting
Service
Chief Legal Officer

Hélène Messier
Association Québécoise
de la Production
Médiatique
President & Chief
Executive Officer

Stephen Stohn
Skystone Media Inc.
President

Patricia Turner
Manager, Affiliate
Relations
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